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In the era of social media, YouTube started to be booming as one. 
As a social media, YouTube makes people interact each other. As 
they interact, the hate-speeches often happen. This study aims to 
get a comprehensive description of Ubinus students' abilities 
(binusian 2021), totaling 185 respondents from 12 departments, in 
addressing hate-speeches based on the values of Pancasila that 
have been taught Character Building Pancasila (CB-Pancasila) 
courses and based on the respect ethos in the ethos of Ubinus. The 
research used surveys by questionnaires and processed by 
quantitative method using Likert scale and SPSS tool. The 
questionnaires are valid (corrected item total correlation is 0.463 
(> 0.250)) and reliable (α=0.848). The results showed that a total 
of 73.92% of the total respondents had positive speech, in 
establishing communication in YouTube as social media, 19.55% 
was neutral. Only 4.07 % of respondents were still alright for 
using hate-speech in YouTube. 
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1. INTRODUCTION  
The hate-speech behaviour has already been a phenomenon in 
social media usage lately, whilst the tendencies for social media 
usage in today’s life are unquestionable. We already know several 
types of social media, i.e. Facebook, Twitter, Instagram and 
YouTube. About 2-3 years ago, Instagram was booming as a 
social media, but YouTube has been raising its level of popularity 
lately. The usage of YouTube as a tool of entertainment as well as 
social media is also increasing for the past two years. These can 
be seen in a study released by Comscore and YouTube 
commisioned by Google. The study using 2940 respondents and 
are chosen based on video content engagement and discovery that 
identified one particularly interesting segment of highly-engaged, 
highly-loyal YouTube users [1]. This YouTube usage 
phenomenon, of course, not only about watching videos, it is 
about introducing our/themselves, our/their video creations, and 
our/their interactions in the comment sections below the videos, 
including in the live/premiere videos. The quite shocking 
phenomenon is the hate speech practices in the comment sections 
while a live video is premiering. Although YouTube has already 
launched the hate speech policy, the hate speech practices are still 
existed. The hate speech policy of YouTube encompasses the 
following attributes: age, disability, ethnicity, gender, nationality, 
race, immigration status, religion, sex, sexual orientation, and 
veteran status [2]. Electronic Information and Transactions (ITE) 
Law No. 19 of 2016 concerning Amendment to Law No. 11 of 
2008 concerning Information and Electronic Transactions was 
published because the problem of massive use of social media in 
Indonesia in fact has caused various problems, including the 
circulation of fake information (hoaxes), harassment actions 
(cyber bullying), hate speech and (intimidation) cyber persecution 
[3]. This clearly contradicts the values of Pancasila which is a 
philosophy in the life of the nation, state and society of Indonesia. 
This also contradicts the values contained in the Character 
Building Pancasila learning taught at Bina Nusantara University 
(then mentioned as Ubinus). As it is known that CB Pancasila is 
one of the common basic courses - part of Character Building 
(CB) - which is compulsory learning and is managed by the 
Character Building Development Center (CBDC) in Ubinus. All 
CB courses at Ubinus — CB Pancasila, CB Civics, CB Religion 
— are based on Employability & Entrepreneurial Skills (EES) in 
which there are 6 soft skills: Self-Management, Team Work, 
Communication, Initiative & Enterprise, Problem Solving & 
Decision Making, and Planning & Organizing. EES itself is a 
description of Binus University's work ethic which contains 
fundamental values of “S.P.I.R.I.T”: Striving for Excellence, 
Perseverance, Integrity, Respect, Innovation and Teamwork. The 
main functions and objectives of planting the 6 soft skills — 
which are the elaborations of the values or ethics of “S.P.I.R.I.T” 
— are to shape the character of Binus students so that later after 
becoming alumni they can compete in a healthy manner in the 
social community and world of work. Interacting and 
communicating  to each other need respect. Respect itself means 
three things: 1) Being caring about others; 2) respect for 
differences; 3) appreciate the contribution of each individual. But 
in the reality ethos respect often does not appear in the use of 
social media in cyberspace. In the context of the use of social 
media in Indonesia which should be a tool for establishing 
positive relations, in many cases it turns out that it has caused 
problems that have negative impacts, including heartache and 
termination of friendships, even termination of business relations. 
That is why this research was made to get a comprehensive initial 
description in looking at the root of the problem of the use of 
social media in a wrong way, namely mainly by the mass 
circulation of hate speech, that is reposted and broadcasted with 
multiply effects. It is expected that the planting of Pancasila 
values - the 1st to 5th principle - in and through CB Pancasila 
learning at Ubinus can be one of the proposed steps towards 
effective solutions that can have a more positive impact on the use 
of social media - especially among students that become alumni- 
in the future. In other words, this study will review the extent to 
which the effectiveness of CB Pancasila learning in instilling 
positive Pancasila values among Binus University students so that 
students can be said to be able to control themselves by not being 
the perpetrators of spreading hate-speeches in social media, 
especially in YouTube. 
2. CONCEPTUAL BACKGROUND  
2.1. Pancasila 
Pancasila is the basic ideology of the Indonesian state. Pancasila 
comes from Sanskrit, namely panca which means five and sila 
which means principle. This reflects that Pancasila is the five 
principles as the guidance to national and state life for every 
Indonesian citizen, also known as Indonesians’ ideology. The 
contents of Pancasila are: the 1st principle: Believe in the one 
supreme God; the 2nd principle: Justice and civilized humanity; 
the 3rd principle: The unity of Indonesia; the 4th principle: The 
democracy led by understanding wisdom among honorable 
representatives, from the parliament house; and the 5th principle: 
Social justice for all the people of Indonesia. 
Character development based on Pancasila values has become one 
of the most important concepts today in seeking personal abilities 
that are more selective towards deviant offers. Ubinus has tried to 
apply this concept and even made it a general and compulsory 
subject with the name Character Building Pancasila for education 
and assistance for students. 
The Big Indonesian Language Dictionary (KBBI: Kamus Besar 
Bahasa Indonesia) defines the word "value" in the humanitarian 
context as important or useful for humanity. When we discuss the 
value of Pancasila, it is divided into three groups, namely 
fundamental values, instrumental values, and practical values. The 
meaning of fundamental values is that every sila in Pancasila is 
absolute to do. There must be no changes to these precepts. The 
second value, namely instrumental value, is the implementation of 
every fundamental value. These instrumental values are usually 
tangible norms in people's lives. Either in the form of social 
norms, legal norms, or other norms that will later be applied to the 
appropriate institution. This value is important because it makes 
Pancasila relevant in every age development faced by Indonesia. 
The third value is much more like a practical value. This value 
requires us to color everything we do in everyday life. Practical 
values indicate whether or not the fundamental values and 
instrumental values of Pancasila are alive in the life of the nation 
and state as a (big) community. In short, the relationship of the 
three values, namely the basic value is realized in the form of 
instrumental values which will later be applied into practical 
values.  
The values contained in the five precepts are as follows: 
Values of the 1st principle: Believe in the one supreme God 
(Ketuhanan Yang Maha Esa). The first principle in Pancasila is 
very visible to have the meaning of religious independence for the 
Indonesian people in it. They make every citizen of Indonesia free 
and adhere to worship in accordance with their religion and 
beliefs. The following are the values contained in the first sila in 
Pancasila: 1) Belief in God; 2) Be cautious / obey to God; 3) 
Religious tolerance; 4) Freedom to embrace and conduct religion; 
5) Covers values of second sila up to fifth. The reason why 
Believe in one supreme God be the first order from the fifth sila is 
because the values contained in the first sila cover all sila 
afterwards. The other four principles are the further descriptions 
of the believe in one supreme God. The other four principles after 
the first principle of Pancasila are indeed the basics of nation and 
state life that originate from the first principle. 
These five values reflect the content of the first principle of 
Pancasila, and these values will then be the basis for any 
legislation that is part of Pancasila's instrumental value. The 
instrumental value will then be realized with the practical values 
practiced by all Indonesian citizens. 
The second principle Values: Justice and Civilized Humanity. 
This second principle in Pancasila represents human values. It is 
realized that all Indonesian people are human beings who have a 
dark history of the crimes of humanity for hundreds of years so 
that the principles of justice and civilized humanity become one of 
the things in the country that must be obeyed by every Indonesian 
citizen. The following is an elaboration of the values contained in 
the second principle of the Pancasila: 1) Similarity of degrees 
between every citizen; 2) Symbol of recognition of humanity. It 
means every citizen must have developmental love, also develop a 
tolerant attitude and respect for each other or love affection; 3) 
Dare to defend the truth. Every citizen may not be arbitrary or 
unjust to others; 4) A sense of pride in the nation. A sense of pride 
is developed into an attitude of mutual respect and readiness to 
cooperate with other nations in order to achieve national 
development goals; 
5) Covering the third to the fifth principle values. The principle of 
justice and civilized humanity is one form of embodiment of the 
first principle. However, these two principles include and make 
the values of the next three principles. 
By knowing the values of this justice and civilized humanity 
principle, citizens are expected to uphold human values and dare 
to defend truth and justice. In addition, civilized in daily life must 
also be in accordance with the principles of the Pancasila. 
The third principle values: The Unity of Indonesia. This principle 
is the one of the binders among Indonesian citizens. As a country 
in which there are so many diversities in terms of tribes, religions, 
races, customs, territories, etc., this is a fresh breeze that 
beautifully makes unity as a basis for Indonesia. Below is a 
further description of the values contained in the third principle of 
Pancasila: 1) Sense of unity and entity (the one and only); 2) 
Willing to sacrifice for nation and country; 3) Love homeland; 4) 
Advancing Bhinneka Tunggal Ika (Unity in Diversity); 5) Covers 
values at the fourth and fifth principles. The values in the third 
principle are core description of the first and second principles. 
On the other hand, the values of Indonesian unity will then be the 
basis for fourth and fifth principles. 
The practice of unity and entity values in the midst of national and 
state life is one of the efforts to keep Negara Kesatuan Republik 
Indonesia (NKRI) integrity that must be always exist, that is why 
we believe that this principle is the principle that form Indonesia. 
Values at the fourth principle: The democracy led by 
understanding wisdom among honorable representatives, from the 
parliament house. The fourth principle is a reflection of the 
existence of democracy in this country. This principle was taken 
from the excavations and the extractions of many Indonesian 
cultures which are loaded of the value of kinship, most from the 
family values. The following is a further elaboration of the values 
contained in the fourth principle of Pancasila: 1) Sovereignty is in 
the hands of the people. Those who have power in Indonesia are 
none other than the people of Indonesia. Therefore, all people's 
interests aimed at promoting the public welfare of the people must 
be fully implemented; 2) The existence of a people's 
representative. As a reflection of democracy, the fourth principle 
mandates the government to make people's representatives who 
struggle in capturing aspirations, conveying aspirations to the 
government, and ensuring people's aspirations are met by the 
authorities; 3) Prioritizing deliberation in decision making. 
Explicitly this principle requires us to always prioritize 
deliberations for decision making related to several matters. 
Deliberation to reach consensus must be filled with a spirit of 
family and common sense in accordance with conscience; 4) 
Covering the value of the fifth principle. The form of further 
elaboration of the fourth principle is found in the fifth principle. 
The existence of the fifth principle is also based on the spirit of 
the principal implementation of the fourth principle. Democracy 
and social justice are two things that are interrelated and 
inseparable. 
Values in the fifth principle: Social justice for all of the people of 
Indonesia. This fifth principle teaches all the citizen of Indonesia 
that social justice should belong to all the people of Indonesia. 
There must be no discrimination in Indonesia. Below is a further 
elaboration of the values contained in the fifth principle of the 
Pancasila: 1) Developing noble actions. This action reflects 
kinship and mutual cooperation; 2) Maintaining the balance of 
rights and obligations. Social justice is very closely related to the 
balance of rights and obligations in the community. Balanced 
rights and obligations show that there is equitable social justice 
for the people of Indonesia; 3) Realize equitable progress. As 
individuals who want to be effective, this principle teaches 
Indonesian people to always carry out activities that are carried 
out in order to realize a progress and social justice [4]. 
2.2. The Respect Ethos 
The CB Pancasila course is one of the common basic courses — 
part of the Character Building (CB) courses — which are 
compulsory learning and is managed by CBDC in Ubinus. All CB 
courses at Ubinus — CB Pancasila, CB Citizenship, CB Religion 
— are based on Employability & Entrepreneurial Skills (EES) in 
which there are 6 soft skills: Self-Management, Team Work, 
Communication, Initiative & Enterprise, Problem Solving & 
Decision Making, and Planning & Organizing. EES itself is a 
description of Ubinus's work ethic which contains fundamental 
values of “S.P.I.R.I.T”: Striving of Excellence, Perseverance, 
Integrity, Respect, Innovation and Teamwork. The main functions 
and objectives of planting the 6 soft skills — which are the 
elaborations of the ethics or values of “S.P.I.R.I.T” — are to 
shape the character of Ubinus students so that later after becoming 
alumni they can compete in a healthy manner in the community 
and world of work. Especially in relationships, interacting and 
communicating need respect. Respect is concerned with giving 
attention to fellow human beings, assessing and appreciating 
various differences as positive contributions from each individual. 
Assessing everyone and work is valuable. Don't look down or 
underestimate anything. From this respect attitude will arise 
tolerance that will open the door of communication for a binusian 
or alumni so that it does not rule out the creation of relations, 
business partners, etc. Respect itself in essence means three 
things: 1) Being caring about others; 2) respect for differences; 3) 
appreciate the contribution of each individual [5]. 
2.3. Hate speech 
According to the wikipedia, hate speech means a statement 
intended to demean and brutalize another, or the use of cruel and 
derogatory language or gestures on the basis of real or alleged 
membership in a social group. The hate speech frequently based 
on the attributes of race, religion, ethnic origin, national origin, 
sex, disability, sexual orientation, or gender identity. The laws of 
some countries describe hate speech as speech, gestures, conduct, 
writing, or displays that incite violence or prejudicial actions 
against a group or individuals on the basis of their membership in 
the group, or which disparage or intimidate a group or individuals 
on the basis of their membership in the group [6]. Hate is 
something that naturally arises from aggressive human nature, 
evolves from an ancient survival instinct (Whillock, 2000; 
Sternberg, 2008). Hate has various alternative definitions and it is 
indeed a complex phenomenon (Stenberg, 2008) [7]. 
2.4. YouTube as A Social Media 
Social media is interactive computer-mediated technologies that 
facilitate the creation and sharing of information, ideas, career 
interests and other forms of expression via virtual communities 
and networks. Users usually access social media services via web-
based technologies on desktops and laptops, or download services 
that offer social media functionality to their mobile devices (e.g., 
smartphones and tablets). As users engage with these electronic 
services, they create highly interactive platforms through which 
individuals, communities, and organizations can share, co-create, 
discuss, participate and modify user-generated content or pre-
made content posted online. Some of the most popular social 
media websites, with over 100 million registered users, include 
Facebook (and its associated Facebook Messenger), YouTube, 
WeChat, Instagram, QQ, QZone, Weibo, Twitter, Tumblr, 
Telegram, Reddit, Baidu Tieba, LinkedIn, LINE, Snapchat, 
Pinterest, Viber, MeWe, and VK  [8]. 
Kaplan and Haenlein (2010) define social media as "a group of 
internet-based applications that build on the basis of ideology and 
Web 2.0 technology, and enable the creation and exchange of 
user-generated content"[9]. 
During past decade, the usage of online media in Indonesia 
rapidly 
increased in line with the penetration of Internet in Indonesia, 
supported by the growth of smartphone ownership by Indonesian 
Citizen (APJII, 2016). In several areas especially big cities or 
urban areas in Indonesia, the usage of Internet and social media 
slowly shift the behavior of audience in consuming news. Online 
and social media become news sources that chosen by audience 
over old or radio (Ambardi et.al , 2014). People nowadays rely on 
online media to meet their needs of information [10] 
YouTube itself as a social media is an American video-sharing 
website headquartered in San Bruno, California. Three former 
PayPal employees—Chad Hurley, Steve Chen, and Jawed 
Karim—created the service in February 2005. Google bought the 
site in November 2006 for US$1. YouTube allows users to 
upload, view, rate, share, add to playlists, report, comment on 
videos, and subscribe to other users. It offers a wide variety of 
user-generated and corporate media videos. Available content 
includes video clips, TV show clips, music videos, short and 
documentary films, audio recordings, movie trailers, live streams, 
and other contents such as video blogging, short original videos, 
and educational videos. Most of the content on YouTube is 
uploaded by individuals, but media corporations including CBS, 
the BBC, Vevo, and Hulu offer some of their material via 
YouTube as part of the YouTube partnership program. 
Unregistered users can only watch videos on the site, while 
registered users are permitted to upload an unlimited number of 
videos and add comments to videos.65 billion; YouTube now 
operates as one of Google's subsidiaries [11].  
 
2.5. The Social Media Usage, Respect Ethos and Values of 
Pancasila 
In the ideal perspective, social media should provide the benefits 
of exchanging data or information and communication links that 
bring the users closer relations. But another fact speaks otherwise, 
the issuance of UU ITE No.19 of 2016 is inseparable from the 
negative effects and negative impacts of the use of social media 
today. The hate speech is one example of a bad form of 
communication - in addition to hoaxes, cyber bullying, cyber 
persecution - which have caused many negative impacts on social 
media, especially the potentials for conflict [3]. 
Pancasila is known as the philosophy of the State of Indonesia. 
The values contained in the formulation of the principles of 
Pancasila are philosophical foundations that are considered, 
trusted and believed to be a reality, norms, or values that are the 
most correct, fairest, wisest, best and most appropriate as the basis 
of the State Unitary Republic of Indonesia (NKRI). These values 
informally, directly or indirectly, have even been embedded in 
Indonesian families. Therefore in communicating, especially 
through social media, the values of Pancasila that teach piety or 
obey to God that are implemented in mutual respect, tolerance, 
and maintaining unity should be lived and preserved against 
hoaxes. This is also in line with the ethos of respect cultivated by 
Ubinus, where fellow campus residents and alumni are required to 
live with mutual tolerance, mutual respect and care each other. If 
this is done well, surely a beautiful symphony of life will be 
created with a rhythm of love that can be felt by everyone [4]. 
The Minister of Communication and Information of Indonesia 
said that after 100 sites blocked, another 1000 will rise a day after. 
It indicates that there are many other sites with radicalism and 
hate content are reborn after blocked which is still not in the 
watch list by The National Agency for Combating Terrorism of 
Indonesia 
and out from filtering system by Ministry of Communication and 
Information of Indonesia. This issue is important to be studied 
because it has sociological, political, ethical, and psychological 
aspect that affects the mental social development of Indonesian 
society that consist of very diverse ethnical, race, religion, and 
beliefs background. Many hate speech cases related to religion 
shows how Internet in Indonesia are used by netizen to relay 
messages consist of hateful language that release anger mostly in 
form of agitation. The most significant damage that brought by 
hate speech is it sends ripples of fear and tension across 
community and often words that deliver in hate manner are the 
precursors of action (Whillock, 2000). Hate speech is easy to find 
in political practices, mostly during the campaign of political 
candidate before election. In this occasion, hate messages become 
arguments for the rhetorical annihilation of the opponent 
(Willock, 2000). Many occasions happened as examples n mid 
2016 to mid 2017 (during the election of Jakarta Governor) as 
well as 2018 to early 2019 (towards the presidential election in 
Indonesia), there were so many hate speech spread in the Internet 
through websites that could be considered as hate sites during the 
campaign period. 
As rhetorical message, hate speech has three components: ethos, 
pathos, and logos (Hansen, 2003): 
1. Ethos 
Mostly related to credibility or the authority of the speaker or 
writer 
that is capable of being believed. Ethos is not created or bound to 
the author, but is embedded in the message or argument. 
2. Logos 
Related to rationale, logical and argumentative discourse, and 
related to the messages of rhetoric’s. Logos described as proofs 
that embedded within the message. It includes fact and proofs 
from scientific point of view that unbiased and subjective. 
3. Pathos 
Related directly to the audience. Pathos is the arousing of 
emotions 
in the audience. Pathos relies on evoking emotional reaction from 
the audience mostly by emphasizing phrases or situation. 
To make the best argument, these three components cannot be 
separated. To persuade the audience, rhetoric whether it’s for 
good or bad purposes and whether it is intended or unintended, the 
speaker must have good credibility. The messages that relayed 
must be logically valid, and the speaker must understand the 
audience. 
Hate speech is something that most rational people don’t want to 
throw to other people. Unfortunately, we did not realize that 
sometimes we do throw a little hate to other people in our daily 
life  [7]. 
3. RESEARCH METHOD  
This study was specifically aimed at obtaining descriptive data 
about the understand 
ding, attitudes and behavior of Ubinus students as active users of 
YouTube as a social media in response to the spread of hate 
speeches. The research was conducted in even semester 
2017/2018 using quantitative-descriptive research methods. 
The data collection techniques in this study were conducted once 
with the survey method using a questionnaire. The survey was 
conducted by distributing questionnaires on several indicators that 
showed Ubinus students' ability to use YouTube as a social media 
from three perspectives (cognitive, affective and psychomotor) in 
fighting hoaxes news based on ethical and normative awareness 
built by has the values of Pancasila through CB Pancasila learning 
are in line with the ethos of Respect in “S.P.I.R.I.T”. 
The respondents chosen for this study were 2021 Binusian 
(students of Ubinus) who had attended or completed CB Pancasila 
lectures. They were 185 persons from second semester consisting 
of students from many departments such as: Accounting, 
Marketing Communication, Information System-Management, 
Information System, Management, Cyber Security, Civil 
Engineering, Technical Information, DKV New Media, Interior 
design, Chinese Literature, and Architect. They were 18 – 23 
years old (best known as millennial generation). The consideration 
factors for this selection are given that the purpose of this study is 
millennial generation (gen z) because this category of students is 
on average social media active users with various new features 
(updated generation of social media), in addition to the facts 
according to results a number of previous studies that their 
communication on social media had the most contact with issues 
of hate speech. This study wanted to see the extent to which 
Pancasila values and the Respect ethos that had been instilled 
were able to overcome their tendency to face and the tendencies to 
do the hate speech especially. 
Behavior that is measured is behavior that includes three domains 
(cognitive, affective, psychomotor) of respondents, namely how 
respondents' understanding, attitudes and actions related to the use 
of YouTube as a social media contain hate speeches. After finding 
out the results of the questionnaire from each respondent were 
only processed using SPSS. Since this research only looks at and 
presents a general picture, the data processing technique used is 
descriptive statistical analysis. 
Furthermore, the survey results will be processed using a 
statistical calculation method and the results will be displayed as a 
percentage in the form of tables, because the results are only to get 
a general picture to be used as basic information that can still be 
developed. The results in the form of percentages in this table are 
also analyzed using the SPSS theory, namely statistics to 
determine the tendency of student competencies by looking at the 
mode (the Likert scale number values are the most out, described 
as high levels) compared with values with intermediate tendencies 
(described with medium level) and the least outgoing value 
(determined by low level) before being discussed using scientific-
scientific theory used in this study. 
As already mentioned the population in this study were 185 
Ubinus students who had joined CB Pancasila lectures in the even 
semester of Academic Year 2018-2019. Sampling is done by 
using probability sampling which is random sampling. The 
researcher used several data collection techniques, namely: 
Literature Study and Questionnaire (Questionnaire) and random 
interviews. 
The design of the research process includes: Data Collection 
(literature, questionnaires, data collection), Processing and Data 
Analysis/Interpretation, and Conclusion Withdrawal. Hermeneutic 
interpretation of qualitative data analysis / interpretation was also 
carried out in this study by referring to Lincoln & Guba 
(1985)[12] and Mayring (2000)[13] referred to by Spinthourakis 
(2007).[14] 
 
4. RESULTS  
The results of testing reliability and validity for hoax variable 
performance are α = 0.848, for 17 items and all items for the hoax 
variable get a total correlation of corrected item total correlation 
on average is > 0.250. Each question item has good value (> 
0.250) and on average is 0.463. These values showed that the 
questionnaire items are valid and reliable.  
 
The Recapitulation of Survey Results 
Table 1. The Legend of Departments  
No. Codes Name of Departments 
1 ACC Accounting 
2 MRC Marketing Communication 
3 ISM Information System - Management 
4 IS Information System 
5 MNG Management 
6 CYB Cyber Security 
7 TSP Civil engineering 
8 IT Technical Information 
9 DNM DKV New Media 
10 DSI Interior Design 
11 SC Chinese Literature 
12 ARS Architect 
The following figures show the number of respondents based on 
differences in gender (sex), age and related department in this 
study. There were 185 Ubinus students from 12 departments who 
were participated in this research as respondents. 
Table 1 shows the number of and the name of departments 
involved in this research.  
Figure 1. Bar Chart of Hate Speech Based on Gender 
 
Figure 1. shows an overview of the understanding, attitudes and 
behavior of respondents towards hate speech based on gender 
(sex), ie from a total of 185 (male and female) respondents were 
neutral 15 (8%), anti-hate speech 108 (58%) and very anti-hate 
speech 62 (34%) people. And nobody supports hate speeches. 
Figure 2. Bar Chart of Hate Speech Based on Age 
 
Figure 2. shows an overview of the understanding, attitudes and 
behavior of respondents towards false news based on age, i.e. 
from a total of 185 (18-23) respondents were neutral 12 (7%), 
anti-hate speech 133 (72%) and very anti-hate speech 40 (22%) 
people. And nobody supports hate speeches. 
Figure 3.3. Bar Chart of Hate Speech Based on Department 
 
Figure 3.3. shows an overview of the understanding, attitudes and 
behavior of respondents towards false news based on 12 
departments, i.e. from a total of 185 (18-23) respondents were 
neutral 12 (7%), anti-hate speech 133 (72%) and very anti-hate 
speech 40 (22%) people. And nobody supports hate speeches. 
Table 2. The Recapitulation Table for Hate Speech Total Variable 
Performance (%) by Using Likert Scale 
 
Choices In Percentage (%) 
Hate Speech 




Very Agree 0 
Figure 4 shows the results of the recapitulation of data based on a 
Likert scale, in which respondents from 185 people who are still 
affected or involved in hate speeches are 0%, neutral are 7%, and 
the anti-hate speech is 93%. 
4. DISCUSSIONS  
The total results (see figure 4) illustrate that out of 185 
respondents generally have a high (above average) performance 
level in attributes to counter false news (compare with the graphs 
in tables 1, 2, and 3). Considering that this questionnaire is a type 
of positive statement, the most expected answer is a choice of 
scale 5 and the most unexpected is in the choice of scale 1. 
The total results (see table 4, compare with table 1, 2, 3) also 
indicate that Binus University students, as respondents, have the 
ability to manage themselves, filter so that it does not engage in 
diffuse actions and multiply the hate speech on the YouTube 
media. Considering there are still 7% of respondents who chose 
neutral, the possibility is that students still have quandari when 
filling out the questionnaire. Whether they have confusion about 
their understandings, attitudes or actions towards hate speeches 
circulating or their own understanding of the questions in the 
research items is less clear. On the other hand, because the 
questionnaire is valid and reliable, the most likely possibility is 
their own quandaries from their own understanding, attitudes, and 
behavior in responding to hate speeches on the YouTube. 
Based on the opinions of the experts above and based on the 
research carried out it can be seen that the ability of Ubinus 
students’ willing to involve with hate speeches are excellent. 
These results are suit to the theory from Arofah [7], said that most 
rational people do not want to throw to other people. They in 
general are millennials, control IT and are fluent in giving 
comments in social media, but they are able to manage themselves 
not to spread and multiply the hate speeches, which means 
throwing to other people. This, based on the results of the research 
survey, is inseparable from the strong influence of the respect 
ethos in the "SPIRIT" values of Ubinus and Pancasila values 
which are applied both formally and informally in the campus 
society and off campus, even in the cyberspace. 
5. CONCLUSION AND 
RECOMMENDATION  
6.1. Conclusion  
6.1.1 The increasing number of internet users and the easy access 
to information now makes hate speeches more easily to spread. 
6.1.2. The bias of cultures in countries that have been literate on 
the internet / social media makes hate speeches more easily 
spread. 
6.1.3. Rules and articles of state law to ensnare penalties for hate 
speech givers have been able to control the number of hate 
speeches that continue to be produced every time. 
6.1.4. Ubinus students, 93% of 185 respondents, showed their 
excellent ability to manage themselves and do not want to involve 
in hate speech. 
6.1.5. Pancasila and Respect value in "S.P.I.R.I.T." has been able 
to reduce the spread of hate speeches among Ubinus students. 
6.2 Recommendation  
Pancasila and the value of Respect in "SPIRIT" need to continue 
to be cultivated and preserved in Ubinus's society in order to 
counteract the spread of the hate speeches among students and 
wider society.  
6. ACKNOWLEDGMENTS  









Indonesia-Wishnu-Basuki. Accessed 03/05/2019. 
[4] https://guruppkn.com/nilai-nilai-yang-terkandung-dalam-
pancasila. Accessed 12/15/2018. 
[5] https://binus.ac.id/vision-mission/. Accessed 12/15/2018 
[6] https://en.wikipedia.org/wiki/Hate_speech/. Accessed 
01/30/2019. 
[7] Arofah, Kurnia. 2018. “Rhetorical Analysis of Hate Speech:  
Case Study of Hate Speech Related to Ahok’s Religion 
Blasphemy Case”.  Mediator: Jurnal Komunikasi, Vol 11 (1), 
Juni 2018, 91-105. 
(https://ejournal.unisba.ac.id/index.php/mediator/article/.../pd
f). Accessed 12/16/2018. 
[8] https://en.wikipedia.org/wiki/Social_media. Accessed 
02/20/2019. 
[9] Kaplan, Andreas M. & Michael Haenlein. 2010. “Users of 
the world, unite! The challenges and opportunities of Social 
Media”/ Business Horizons, Science Direct, 53(1): 59-68 
(http://michaelhaenlein.eu/Publications/Kaplan, Andreas-
Usersoftheworld, unite.pdf). Accessed 12/16/2018. 
[10] Allcott, Hunt & Matthew Gentzkow. “Social Media and Fake 
News in the 2016 Election.” Journal of Economic 
Perspectives Vol 31, No. 2, Spring 2017, page 211-236. 
http://web.stanford.edu/~gentzkow/research/fakenews.pdf. 
Accessed 12/16/2018. 
[11] https://en.wikipedia.org/wiki/YouTube. Accessed 
02/20/2019. 
[12] Lincoln, Yvonna S., & Egon G. Guba. 1985. Naturalistic 
inquiry. New York: Sage 
[13] Mayring, P. 2000. “Qualitative Content Analysis [28 
paragraphs].” Forum Qualitative Sozialforschung / Forum: 
Qualitative Social Research [On-line Journal], 1(2). 
Available at: http://www.qualitative-research.net/fqs-texte/2-
00/2-00mayring-e.htm. 
[14] Spinthourakis,  J.A. 2007. “Recognizing  and  working  with  
multiculturalism:  A  reflective  anlaysis  of  a  university  
Multicultural  Education  course.”  International Journal of 
Learning. 14(5): 67-74. 
